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The Creativity Works! coalition



Creativity Works!

e Alliance of leading organisations from the European

cultural and creative sectors representing the whole creative
value chain

e Members range from film directors, video games developers,

broadcasters, writers, screenwriters and book publishers to sports
organisations, picture agencies, music and TV and film producers,

distributors and exhibitors



CW! membership

ml Association of Commercial -

Television in Europe A P F

3 CEPIC

L ﬂ,
Centre of the Picture Industry C e p I .1 J\.‘/L

0z P

THE VOICE OF MUSIC PUBLISHING

FERA

; :fs E
Q‘“ %, \//p——"%

XW FEDERATION OF EUROPEAN PUBLISHERS
E @ FEDERATION DES EDITEURS EUROPEENS

%m\@

BUNDES International Union of Cinemas
INTERNATIONAL VIDEO FEDERATION

Publishers of Audiovisual Content U ” \\ L I GA
on Diaital Media and Online

PREMIER
LEAGUE N




What brings CW! together

* Passionate belief in the importance of creativity,
creative content, cultural diversity and freedom of
expression

* Shared vision for the internet that protects rights
and freedoms for all and everyone

* Keenness for an open dialogue with European
decision-makers
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Objective

WORKS

e Establish Creativity Works! as a creative,
informative and credible voice

in the broader debate about culture, innovation, copyright and the digital
economy for the EP, European Commission and Member States

e Use Creativity Works! materials and activities to tell
the story of Europe’s creative and cultural sectors

in particular its central role and contribution to Europe’s economy, cultural

diversity and global soft power, and ensure that Europe remains a place
where creativity can flourish!
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CW/! messaging

WORKS

Creativity/innovation

e The EU is a global creative force and hub
e Creativity and cultural diversity make Europe innovative and dynamic
* The creative sectors drive Europe’s digital economy

Economic contribution/employment

* Europe’s creative sectors contribute 7 million jobs and €509 billion to the
EU economy

* The creative sectors are a significant employer of the young

Youth and emerging talent

* Our creative future depends on new talents - and those who support
them
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Creativity Works! 2014 achievements



Achievements so far...

Events

 Launch attended by approx. 150 people; high-level speaker
endorsement by Culture Commissioner Androulla Vassiliou and MEP
Arlene McCarthy

« CW!/MPA film screenings attended by 100+ people from Brussels
political circles

* EP pop-up reception and workshop attended by 60+ people, including
MEPs, EP assistants, and staff from the other institutions

Branding/messaging

* Online: www.creativityworks.eu; @CreativityW

* Frequent twitter campaigns — latest attracted over 2300 views;
generated 10+ new followers

e Offline: CW! brochure, mission statement, infographic — sent to 150+
officials
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Achievements so far...

Press coverage in leading French business paper Les Echos

(circulation120.444), Mlex (EU specialized wire), European Voice (print
circulation 22.000), Agence Europe (EU trade press)

Political engagement and messaging

Letter by European creators to President Barroso, response received

CW! letter to EU-28 Ministers, response received from Lithuanian
Culture Minister on behalf of the EU Presidency

Meetings with private offices of European Commissioners for Trade,
Internal Market, Foreign Affairs and Budget

Meeting with Commissioner Barnier in charge of copyright
Meetings with leading MEPs on key committees dealing with copyright

Letters to new European Commission; responses received from Jean-
Claude Juncker and Pierre Moscovici



W! media presence

CREATIVITY

Mlex

EU governments pour cold water on overhaul of copyright

regime

Jurisdiction : EU / Europe
5 Mar 14 | 17:27 GMT
Author: Vesela Gladicheva
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ABOUT US

European Copyright Consultation: a rights holders’
perspective

2014

c consultation on the review of EU copyright rule
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Cross-border content complications
By Nicholas Hirst - Today, 04:15 CET

Copyright rules can be frustrating for consumers, but, as the
Commission is discovering, bringing in reforms is a tricky business.

Why is it that someone who is resident in Spain
cannot buy an e-book destined for the French
market or that a German subscriber to an internet
television service finds he cannot watch his
programmes when holidaying in Croatia?
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Such cross-border problems arise largely
because of national contral of copyright. How to
address them is a question troubling several
departmenis of the European Commission at
present. Similar copyright issues have also been
precccupying the European Parliamert and the
European Court of Justice.

Digital content — such as music, films and e-books — can be sent across
borders mare easily than such goods as shampoo. wine or hi-tech
machinery. But paradoxically. the restrictions on the sale of such content
are much greater than those that apply to bottles of shampoo. Cantent-
owners. from authors to film studios,
by-country basis. Frequently, distributors in one EU country do not hold a
licence to distribute that same content in another EUJ country.

This problem will, in theary, be reduced following the approval in the
European Parliament in 2arly February of new rules for collecting societies,
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10 September 2014
Bulletin Quotidien Europe

(AE) INTERNAL MARKET: Creative sector in no hurry over copyright White Paper

Copyright 2014. Agence Europe All Rights Reserved

Brussels, 09/09/2014 (Agence Europe) - The White Paper on the modernisation of copyright is unlikely to be
adopted under the mandate of the outgoing Commission. This is not exg
very much, which has expressed fears about the current legal frameworl|

The draft White Paper, put together by the staff of European Commissio|
Services Michel Barnier, experienced delays at the beginning of the sum
consultation that was very critical (see EUROPE 11124). This hot potatd
the next European Commission.

Creativity Works! - a coalition of authors and producers from across th
the possible beneficiaries of a reopening of the legislative framework. TH
importance of copyright as a driving force for creativity. One source clos
“certain web giants perhaps believe that the European framework shoul
copyright and they should be made to pay for it". The source expressed
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copyright to thrive in the long-term.

Europe’s cultural and creative sectors are best-in-
class..

business partners are global leaders in their fields and

16 | Europeanvoice

their creative works and services are loved the world

SPECIAL REPORT COPYRIGHT
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these problers. Copyright licences,

‘consumers who resp

to 22013 Kuropean

Commission consultation

on the European Union’s
copyright rules complained that the
existing rules prevent them from
gaining access to content that is
available online in another member
state.

Chief among the complaints was that
internet streaming services such as
Netfli, for movies, and Spotify, for
music, were not available or coverage
was patchy. But the rules also affect
consumers’ ability to view content on
YouTube, purchase music from iTunes
or buy eBooks.

Neelie Kroes, the then European
commissioner for the digitsl agends,
was in no doubt about the reason for

W gly delivered on
4 country-by-country basis, are *a
Dbarrier to our single market [that]
make it harder for new ideas like
Spotify to spread actoss the U’ she
said,

Objections to Earope’s copyright
rules are common, Launching a review
of British copyright Law in 2010, David
Cameron, the UK’s prime minister,
cited comments from the founders of
Google that they could not have started
the company in the UK because of its
strict copyright rules, Pandora, a
music-streaming service with 250
‘million users that is quoted on the New
York Stock Exchange with a market
capitalisation of €3.9 billion, withdrew
from the Buropean market citing
problems with obtaining licences.

Spotiy, a Swedish rival, built up its
base in the US before attempting to
develop its operations in Europe.
But many groups of rights-bolders
say that they provide plenty of pan-
Earopean licences, If streaming
services are not prepared to pay the
asking prioe, they argue, it is because
there is not enough demand for their
services, The music industry, in
particular, argues that online content

diversity is at the centre of our collective European
| identity and the EU’s global competitive edge.

.. and drive Europe’s digital economy
Europe’s cultural and creative sectors are already

drive change and create flexible online solutions
offering an ever-increasing variety of content and
services to consumers. Technology and creativity go
hand in hand: Europe must promote and protect the
creative sectors to drive inmovation and stimulate the
digital economy.

We are innovators

are producing ever more content because they know
that the ime and money they invest in developing,
producing and distributing creative works stand a

over 2 million e-book titles, over 37m licensed songs,
and over 3,000 Video-on-Demand (VOD) services are
on offer in Europe. The video games industry alone
approaches a value of €50 billion worldwide.

strong copyright regime. A robust internet infrastruc-
ture and a secure environment for e-commerce are
crucial for consumers to enjoy cutting-edge online
services, EU policy makers must ensure that everyone

from the many creative works and offers online.

Creativity Works!

Europe’s digital economy and cultural prowess depend on

When it comes to culture and creativity, ‘Made in EU’ is
a mark of supreme quality. European creators and their

over. More than that, their unigue cultural and linguistic

digital: we are champions of emerging technologies that

Copyright Works! Creators and their business partners
chance of recoupment and reward: today we can enjoy
However, the digital economy needs more than just a

in Europe has access to high-speed, low latency internet
and reliable, secure micro-payment facilities to benefit

We are investors and risk-takers

In the EU28 with 24 national languages, many creative
works need to be edited, curated, adapted and promoted
separately for each cultural market. This process requires
substantial investment and cultural adaptation.

Investing in creative projects always involves a degree
of financial risk-taking: we rely on legal certainty to
incentivise and underpin our investments in emerging tal-
ent and diverse creative works, promoted and distributed
through consumer-friendly platforms and services. Danish
independent film producer Lise Lense-Mgller told CW! that
“there is a delicate balance between creativity and finance.
You need the financing to make creative works™.

We rely on strong and flexible copyright

Copyright is constantly evolving thanks to its inherent
flexibility; legislative measures such as the 2012 Orphan
Works and the 2014 Collective Rights Management
Directives and market innovations attest to that A solid
copyright fr 'k allows creators and b to
thrive in the digital marketplace, develop new works and
services, and investin future generations of inspirational,
challenging and entertaining talent

We are Europe’s economic and creative future
Copyright supports not only well-known and established
creators and businesses but also emerging and lesser known
authors, creators, entrepreneurs and culture enthusiasts
working as part of Europe’s cultural and creative sectors.
“Scouting for the best authors and launching them has be-
come our main pride,” Italian publisher Mauri Spagnol’s
Stefano Mauri told CW!, adding that “Success produces a
virtuous cycle enabling us to invest in new talents and
marketing them”. Millions of creative workers across the EU
— screenwriters, directors, technicians, writers, publishers,
exhibitors, entrepreneurs or producers, to name just a few —
are behind the films, music, photographs, video games, TV
programmes and books we all enjoy. Strong copyright
ensures that they can keep doing what they do best.

Creativity Works!

A message from Creativity Works! — an alliance
of leading organisations from the European
cultural and creative sectors
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internationally across borders”.

‘The debate about territorial licensing is
the one that s most easily understood by
the general public - and is one of the most

Reform ofthe EUS copyright rules has been a hot topie
for years, but with no effect. That may be about to

change, writes v bl 1
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CREATIVITY
reativi orks stands for imagination, innovation, freedom of expression and cultural
WORKS Creativity Work: ds for imagination, i ion, freed f expressi d cultural
diversity. Europe thrives on these values. Creativity is a vital component of future recovery
and growth across the European Union. Artists, their business partners and the creative ! S
Home process itself are at the centre of everything we do. Th e CW e I nfog ra p h IC
About us

More about us

News & views

Stories from the
industry

The Vital Contributions of
Europe’s Creative Industries
to Growth and Jobs

Contact

of Europe’s GDP The creative sectors are also a significant
employer of young people.

Social Contribution and Cultural Diversity

Creative works often have a public service function to educate, inform, cultivate and entertain!

56%

of Europeans use the internet for
cultural purposes, of which 53%

to read newspaper articles and

42% to isten to the radio or music 1546
feature films were produced in the EU in 2013.
Local films led the 2013 box office in the Czech

T Republic, Denmark, Finland, Itaty and Lithuania
37 Million (G 81 T Noceray, Tupkey and Fissiel
Europe generates over half the

world’s music publishing revenues.

Over 230 lice g =

services and il E

553 000
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CW! twitter strategy

e Twitter is used as a channel to share CW!
messaging and achievements, not interactive tool
at this stage

e Any twitter engagement is aimed at directing
traffic to the CW! website and increasing followers
and the reach of CW/!’s activities

* CW! has been successful in this regard since
starting its twitter handle in March 2014



CW! twitter achievements

= | * 160 followers and growing: mix
how willyou promote ereators and keep of EU policy makers, journalists

Europe's online competitive advantage?

#AskANsip & industry

e = | e 88 tweets (since March 2014)
We're in the European Parliament today for B

?;re)fglst #creativityworkshop. Join us at ° Over 2000 Views for Iate St
twitter campaigns

h;’ Jean-Marie CAVADA o m ’

Salle comble pour l'atelier @CreativityW

Creativity Works! +& Follow
CreativityVV
Of the top-grossing apps in the #EU & US,
40% were made by 28 leading EU firms:
creativityworks.eu/news-and-views... ...
#digital #innovation #MadeinEU
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>33 AM - 18 Nov 2014




CW! twitter campaigns

I T

14th March 150
MEDIA: CW! in Les Echos
26t April 441
POLICY: World IP Day
EVENT: Pop-up! reception 3rd September 305
POLICY: EP Hearings 29th September - 6t 2237
October
POLICY: Vice-President Ansip 14th - 15th October 1350
live chat #AskAnsip
EVENT: Creativity Workshops 18th- 20th November 2264

POLICY: Commissioner
Oettinger live chat



*The CW! website
and Twitter handle
together make up
CW/’s digital
presence

*After every Twitter
campaign, visits to
CW/''s website spike,
leading to more
views in other
sections

*The CW! website is
updated regularly to
share news about
CW! events, CW!
member events and
activities promoting
CW/!'s messages, as
well as CW! media
sucesses and
communications
material

CW! website
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President Jean-Claude Juncker
European Commission
Rue de |a Loi 200
1049 Brussels
3 November 2014

Congratulations from Creativity Works!

Dear President Juncker,

Dear [Name],

XXJuly2014

Congratulations on your election to the European Parliament from Creativity Works!

As your Commission begins its work here in Brussels, Creativity Works! would like to take
opportunity to congratulate you and your team. We were heartened by your Commissio
commitments during the confirmation hearings to protect the interests of Europe’s creators, an

d cre
ishers
Q‘; ns, pic
LIETUVOS RESPUBLIKOS KULTUROS MINISTERIJA e tha
MINISTRY OF CULTURE OF THE REPUBLIC OF LITHUANIA hce W
Budgetary agency, ). Basasavitaas str 5 LT-01118 Vilnius. 1el. #3705 219 34 00, fax +370 262 3120, e-mail dmmstrkm.lt.
Data have hoew sccumulsed and stored s the Register of Legal Estities, the code 188683671 I
To: Creativity Works! smaof-e. 5E- 484 -

(e-mail: info@ecreativityworks.eu)

Dear Sirs,

Thank you for your letter dated the 9™ of January 2014 regarding the European Commission’s public
consultation on the review of the EU copyright rules. | appreciale your concern and I support the idea that a
thorough consideration is required before any policy recommendation is presented.

To achieve the Commission’s objectives (o create a well-balanced legal framework for the use of creative
activities, it is essential to harmonize the interests of different players, In the digital environment, protection
af the rights of authors, performers, producers of phonograms or audiovisual works becomes a real
whallenge, On the other hand, new business models based on the on-line distribution of conlent areale new
opportunities 1o generate incomes. In Lithuania, we saw a significant increase in these services over the last
few years. Accordingly, the copyright modernization process should ensure the right balance between new
amline businesses and effective copyright protection regime. We are inclined to believe, that this could
encourage the growth of cultural and creative industries in particalar and contribute 1o the development of
the European economy in general,

I believe thar the European Commission’s public consultation and the Licences for Europe stakeholder
dialogue are excellent starting points for further discussions on the review of copyright rules. expected
that the debate between EU member states and at national levels will provide all parties concerned with a
sufficient period of time to comprehend the issue and w participate actively in the process.

Omce again, 1 thank you for your concern on this important matter and [ hope that a clear and balanced point

of view will be achieved in due lime. /""

The Honourable Mr. Stefano Sannino

Italian Permanent Representative to the European Union in Brussels
Permanent Representation of Italy to the European Union

Rue du Marteau, 7-15

1000 Brussels

1% July, 2014

Dear Ambassador,

On the occasion of the start of the Italian Presidency of the Council of the European Union, we as
Creativity Works! would like to express our warmest support and best wishes for the coming six
months.

Creativity Works! is an alliance of organisations from the European cultural and creative sectors. We
represent a wide range of stakehalders, from film directors, video games developers, broadcasters,
writers, screenwriters and book publishers to sports organisations, picture agencies, music and
film/TV producers, publishers and distributors. We look farward to helping the Council work towards
ensuring Europe remains a place where creativity continues to flourish, helping to shore up the
Union’s economic recovery.

The creative sectors make a vital contribution to European growth and jobs — particularly for young
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Creativity Works! looks ahead
to an eventful and exciting 2015



